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What’s new?

Take a look on the shelves, and you'll
see our portfelio in a whole new light.
We’re contemporizing our brands and
bringing more innovative products to
appeal to today’s consumers, and the
next generation, all around the world,
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. Most notable is our blockbuster Goldfish
1d, where we've expanded into Goldfish
rahams and Goldfish bread. Kids love the brand’s
"Finn and Friends™ animated characters on TV
and online,
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